TMNE kot SNULOUPYLKEC
Blopnxaviec

v.avdikos@gmail.com

www.creativegreece.net



[MoLec elval?

eKOOOELC KOl EKTUTIWOELC,

QPXLTEKTOVLKN KoL ELOLIKEVEVO oXEDLO (design),
tnAgopaon kot padlodwvo,

TIOPOYWYN LOUGCLKAC KOl KIVNHATOYPAPLKWY TOLVLWV,
QVOTTOLPOLOTOTIKEC KOl ELKOLOTLKEC TEXVEC,

napoywyn dtadnuicewy,

Houoeia Kot T BLBALOONKEC,

dwtoypadila Kot

nopaywyn Aoylwoukou.

YUudwva pe tn PLPAoypadia, Ta SUO KUPLA XOPOAKTNPLOTLKA TWV
TTOALTLOTLKWYV Kol SNULOUPYLKWV Blopnxaviwy ival otL ta ayaba kot
Ol UTtNPECLEC TToU Ttapdyouv amoteAouv (a) cupBoAa mou (B)
TMPOOTATEVOVTOL ATIO VOLLOUG TIEPL TIVEUATIKAC LOLoKTNnolac.



Ol OnuLoupyLKEC Bropnyaviec otnv EE-28 kaut
otnv EAAaOa

800 S1c eupw KUKAO epyaoctwv (4,5% tou AET-EE-
27)

8,5 eK. epyalopEVOUC
1,5 €K. ETUXELPNOELC
2000-2012: puBuoc avénonc 5%

>tnv EAada 3% twv epyalopevwy otic MAB
65.000 enyelpnoetc (60% auvtwv otnv ATTLKN)

KUkAoc epyaoctwv: 11 6ic eupw (4,5 dic AMA-2,1%
AEN)
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AmntaoxoAnon otnv Evpwnn (2008-2013)

Museums

Music, TV and Design/Ph and A2008

Printing Publishing |Film, Video |Radio Computer |Advertising |otography |Arts Libraries 102008 {10Q2013 {2013

Bulgaria | 2.8% | 8.3% [ 87% I 473% W 1000% [ -159% [ -255% F -29.0% 82 92 11,
Croatia | 38wl -55.4% | 21% M 1411% | 27.9% F -300% |  160% |  9.5% 43 47 10.9%
Belgum B  -531% | 22200 M 738% B 509% |  29.4% 19% | -111% | 156% | 195% 158 172 9.0%
Norway B -41.5% | 89% |  163% |  14.8% | 9.8% -8.1% | 80% M 647% |  -35% 120 131 9%
Slovakia  §  -220% K  -47.4% | 33% fl  475% 70% | -48% 1 161% |  11.8% 58 62  7.50
France [ -20.2% 4.8% I -263% ] 315% 7.6% | 8.3% | 58% |l 40.0% 911 972 6.5
United Kingde |~ -9.3% 14% b -167% 1 362% | 7.9% 20.0% WN6282% | -144% |  -40% 1428 1505  5.8%
Sweden | -169% F -203% | 293% | -14% | 23.7% 70% | 298% | 45% | -4.0% 247 259 48
CzechReputk  -28.7% 54%F  -306% | 107% | 33.5% 76% | -107% | 41% | 113% 183 192 48
Slovenia | -8.2% -11.8% I 0.0% | 1.0% 150% M 933% fl  56.8% |  -9.1% 39 41 4%
Ireland P -14.6% -2.1% | 29% | 54% | 24.1% 76% F  -241% | -145% | 26% 88 91  3fi%
Poland i -188% | -178% | 156%F -239% i 393% W 544% § 531% f -266% [ -147% 470 485  3.8%
Hungary |  -12.1% 23% | 102% 1  197% | 338% | 121%F -301% F -228% |  -1.3% 147 152 33%
Cyprus [ -364% W 83.3% I 250% | 280% K -304% M 1111% | 125% |  16.7% 11 12 3%
Austria | -55% | 43% b -22% 1  -88% I  394% | -224% |  -65% | 35% F  -25.3% 157 161 2.5%
Germany (un [ -85% [  -98% | 233wl  -409% | 195% [ -200% | 329% |  61% | 12% 1691 1690  -0.1%
Finland I 2229 {  146%B  -60.7% | 22.4% | 08% | -19.8% | 28% 1 327% | -133% 133 132 -1h%
Romania K  -533% |  24.6% | 127% | -168% 0 543% §  343%{ 101%F -270% 123 119  -3p%
Italy I 221% | -25% % -161% | -59% | -29%f -21.4% | 59% 1  361% | 315% 740 707 %
Potugal  E  -251% F  -25.9% | 208% I 454% | -25% 49 5%[ 372% | -34% 116 111 %
Denmark §  -339% 0k -419% | -73% | 368% | 121% | -153% ] 147% | -17.9% | 8.8% 155 147 %
Spain I -330%F -265% 1 -149%F -41.0% | 20.1% | 84% [ -148% | 121% % -325% 671 610 D%
Netherlands §  -46.1% 8§  -525% |  -18.5% |  -118% | -06% M 1139% | 192% | -136% 459 393 [B%
Greece B -67.9% M 1491% 0K 512% K  -374% |  269% 1 -265% B 622% | -31%K 542% 122 87 IR,
I -225% |  95% |  -2.5% | 88% |  155% |  -02% §  33.3% | 06% | -24% 83516 8368  0.0%



AkoB. MpootiBepevn Aia

2500
2009-2011:
Awadnpion -67%
o OAWTV, pd, Mouokn -47%
@ ApxLtektovikn -29%
1500 Ekdboelg -20%
AOYLOULKO -18%
77 YUVOMKA: -22%
- - (2009: 5,9 61¢-2011: 4,5 81c)
T~ N\ @
— / 1 N ®
— = ®
500 - @
®
0

1. Ex860¢(g 2.NoyLo KO 3.ApXLTEKTOVIKT 4.DA Y, TnAgdpaoT, Padidpwvo,
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80% TWV VEWV ETILXELPNOEWV ELVOLL ATOULKEC

Growth of firm births by size class (2008-2010, %)

Total number of new

% of self employed firms to

firm births total new firms
self 14 5-9 10+ A 2010-
empl 2008 2010 2008 2010
employees employees employees 2008

oyed
Printing 14,4% -22,0% -12,6% -30,3% 9649 9805 | 64,5% | 72,6% 12,6%
Publishing 11,3% -22,0% -39,6% -16,5% 10288 10139 | 62,8% | 71,0% 12,9%
Music, Film, Video | 19,7% -4,3% -19,4% 12,4% 13324 15069 | 72,8% | 77,0% 5,8%
TV and Radio -6,8% 17,8% -38,2% -5,3% 884 891 | 58,5% | 54,1% -7,5%
Computer
Programming 34,8% 44,0% 12,2% -4,2% 23273 31824 | 70,8% | 69,9% -1,4%
Advertising 11,0% -3,5% -37,6% -36,2% 30835 32755 | 72,3% | 75,6% 4,5%
Architecture 25,0% 3,4% -4,9% 26,2% 4057 4754 | 63,8% | 68,0% 6,6%
Specialised
design activities 72,9% -23,8% -12,1% -56,4% 17300 25918 | 76,2% | 87,9% 15,4%
Photographic
activities 46,5% -40,3% -49,0% -16,7% 9569 12771 | 85,0% | 93,3% 9,8%
Arts 16,1% -42,9% -8,6% -16,5% 32996 35572 | 85,5% | 92,1% 7,7%
Museums and
Libraries 35,1% -47,3% 0,0% -23,8% 1020 1040 | 58,0% | 76,9% 32,5%
Total 26,7% -7.2% -18,6% -19,0% 153195 180538 | 74,7% | 80,2% 7,5%




[eVIKQ, N Kplon:

- EMNPEeAoe tnv votla Evpwrn, Alyotepo tnv
BopeLa, evw elye OETIKO OVTIKTUTIO OTLC
QVOTOALKEC EUPWTTOLKEC XWPEC

- EMNPEACE apVNTIKA Ttapadoolokouc kKAadouc,
evw OETIKO AVTLKTUTIO £LXE 0TO AOYLOULKO Kot
design

Au&non Twv auTtoamaoXoAoUUEVWY Kol TTOAU
LULKPWV ETILXELPNOEWV KL TOUTOXPOVN HLELWON
TWV TIOAU MEYAAWV-> TIEPLOCOTEPEC AVAYKEC OF
TTE



Epyatiko OUVOULKO

50% katw Twv 40 eTwvV
48% amodoLToL TOVETLOTN LoV

YynAa noocoota poupng Kot avoopaALlotnc
gpyoaoioc

Project based work: emoylkn epyaotia
YynAo pioko



H avodoc tn¢ texvoloylog eivol o Adyoc nou
onueEPA AVOLPEPOUAOTE OTLC SNULOUPYLKEC
Blopnyowviec:

- Avadlapopdwoe tnv {nTnon Ko tnv
npoodopa

- Avebelée pLa vea taén

- Mvevpatikn wbloktnola



H onuoota twv TMNE otic SnULoUpYLKEC
Blopnyaviec

EAaylotomoinon Tou HEGOU KOOTOUG TTapaywyng
KOLL OLVOLTTOLP ALY WY N C

Outsourcing —peilwon tn¢ kabetomoilnong tng
Tapaywyng

AUENonN TNC MAPOYWYLKOTNTOC KoL
QVTAYWVLOTIKOTNTOC (LECW HEYAAUTEPNC
Sdladopormoinong Tou tPoLovToC)

Nea kavaAla SLavouncg Kol LAPKETWVYK (Oiktua)
Meploootepec (oToXeELEVEC) TTANPODOPLEC



New Materials

TMNE edpappoyec otic MAB
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/ Sensors

Flexible/wearable Electronics

Structural Materials

New Manufacturung Processes

Nanotechnology

Artificial Intelligence

(3D) Visualisation and Rendering

Digital Networks (incl. wireless)

Complexity Modelling

User generation tools

Archives/ MetaData/ Search

Data Security/ DRM

Digitalisation

Human-Machine Interaction

. = dark blue indicates high level of relevance and therefore a high priority
for generating collaborative research and KT activities.

= light blue squares indicate secondary priorities.



IMPACTS OF DIGITAL TECHNOLOGY ON THE CREATIVE INDUSTRY

Producers / designers

+ Hierarchy: Cathedral

+ Corporations

+ Proprietary systems

+ Copyright, patent, trademark

+ Traditional (push) marketing

+ Product-centric

+ Mass-consumption

+ Individual creativity

+ Organisation-driven innovation
+ Internal creativity

Users / consumers

[ Arts
« Advertising

» Film
<1 T

« Architecture
« Design

+ Marketing
+ Music

« Publishing

+ Software
+ Radio

+ Television

/ﬂ/&@

0\0\

Users / consumers

« No hierarchy: Marketplace

» Communities

» OPEN systems

» Creative Commons

« Pinko (pull) marketing

« Customer-centric

» Mass-innovation

» Mass-creativity

« User-driven innovation

» User creativity (crowdsourcing)

Producers / designers

© Mike Pinder 2010
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[MpoC pLa oTPATNYLKA EVOUVAUWONG
Twv MAB peow twv TME

Mukpec Vs MeyaAec eTyelpnoeLc?
Incubators (@eppuokottidec)
Management, T
Marketing,

Digital skills (3D, data security etc) | TIE (virtual incubator services)
Mvevpatikn wbloktnola
IT mentoring, KAt

Epyaolakn aodpaiela (uewoué% PLOKO MECW POWV
nAnpodopLwv)

Baowkecg 6e€lotnteg o IT
Broadband




